AUSTRALIAN & NEW ZEALAND

FITNESS INDUSTRY SURVEY
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WE ASKED MEMBERS WHAT TYPES OF FITNESS CLUBS THEY’D JOINED
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OVERALL HOW SATISFIED ARE MEMBERS WITH THEIR FITNESS CLUBS?

35@ | [25@) [12®) 100 |17

\ VERY SATISFIED ) \SOMEWHAT SATISFIED ) KAY ) \SOMEWHAT UNSATISFIED/ \ VERY UNSATISFIED

N

y

WHICH  12%
MONTH
MEMBERS '°”
JOINED
THEIR
FITNESS 4,
CLUB?

8%

% -

8% 8% 7% 6% 7% 8% 9% 10% 12% | 11%

4%

2%

0%
JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

THE BIGGEST IN FLU ENCES THAT AFFECTED MEMBERS’

DECISIONS TO JOIN THEIR FITNESS CLUB AS YOU CAN SEE
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WE ASKED MEMBERS ‘WHEN USING YOUR PERSONAL TRAINER

WHAT OUTCOMES DID YOU RECEIVE?’
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CLUB COMMUNICATION PREFERRED BY MEMBERS
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NET PROMOTER SCORE (NPS)

buying and refer others, fuelling growth.
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Passives (score 7-8) are satisfied but unenthusiastic customers
who are vulnerable to competitive offerings.
|
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Detractors (score 0-6) are unhappy customers who can 0 1 2 4 5 6 - 10
damage your brand and impede growth through negative
word-of-mouth. NOT AT ALL NEUTRAL EXTREMELY

LIKELY LIKELY
How to work out your Net Promoter Score (NPS):

NPS = % of Promoters - % of Detractors HOW LIKELY ARE MEMBERS TO
RECOMMEND THEIRCLUBTOA = NPS 19
COLLEAGUE OR FRIEND?
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